Inspire the brand team to think
differently and illuminate
= prinecipals the brand can use to

educate and engage with it’s
consumer, empowering her with
the information she needs to

— select the right products for her in
a crowded & confusing category.
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principles
[note spelling]
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[No apostrophe. "It's” means "it is."]
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Change ampersand to "and” per the
punctuation guidelines in your
Trends Writing 5tyle Guide.”

[4]




L,

Process

LPK Bran/&eam and LPK Trends pinpointed nine
brands which bring game-changing education to
the consumer enabling her

product. & : |

LPK Trend performed a detailed analysis to |
understand what apeelﬁe activities were bemg
done to engage and.educate the

along her path to purehaee;_

Finally, category barriers being addressed,
principles for engagdement, and overall
implications were created, inspired by eack |
brand.
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Recommend a slight rewrite:

Finally, after category barmers werme addmessed, principles for engagement and overall

implications were created in

spired by each brand.

[please note no comma after "engagement® or "created”]

ar

Finally, after addressing category bamers, prnciples for engagement and overall implications

wemn created inspired by each brand.
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Recommend a slight rewrite: -

Finally, after category barriers were
addressed, principles for engagement
and overall implications were created
inspired by each brand.

[please note no comma after
“engagement” or "created"]
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Finally, after addressing categary
barriers, principles for engagement
and overall implications were created
inspired by each brand.
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Page 10 and page 15 have an
additional touchpoint at the
beginning: PRINT -




